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COMPARATIVE ANALYSIS
FB & IG



Views, Reach, Follows & Visits

The Reach & Views for the month of June show a significant increase compared to the 
previous month



Views, Reach, Follows & Visits

The Instagram Views & Follows for the month of June show a significant increase compared 
to the previous month



FACEBOOK



Facebook insights

Total Impressions

36,138
Total Engagement

912

Follower growth

-143

Total Reach

36,885

Total Followers

92,816

Engagement rate

3.6%



FACEBOOK

Majority reach is organic, International Yoga Day, Delegates Visits and Awards gained excellent 
reach in the month of June



Best Performing Posts 



INSTAGRAM



Instagram insights

Total Impressions

52,703
Profile Visits

1,298
Total Engagement

2,085

Follower growth

76

Total Reach

27,183

Total Followers

3,675

Engagement rate

7.35%

Total Saves

24
Total Shares

65
Total tags

22



INSTAGRAM

The metrics on Instagram was seen increased in month of June



INSTAGRAM : TOP PERFORMING



TWITTER (X)



X formerly Twitter insights

Total Impressions

7,387
Total Engagement

759

Follower growth

41
Total Followers

12,790

Engagement rate

10.2%



TWITTER (X)

The New verified Followers on X has increased by 157 in the month of June



Best performing Post on X
 



LINKEDIN



LinkedIn insights

Total Impressions

75,905
Total Engagement

2,212

Follower growth

828

Total Clicks

7,935

Total Followers

24,369

Engagement rate

13.4%



LinkedIn

The overall Reaction on LinkedIn was 2,136 in the month of June



Best performing posts
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